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1. Introduction 

1.1. Background 

The SmartMove project addresses key action on energy-efficient transport of 
the Intelligent Energy Europe programme (STEER). In line with the Transport White 
Paper it focuses on passenger transport and gives particular emphasis to the 
reduction of transport energy use. 
 

1.2. The SmartMove project 

Suburban areas are usually characterized by the low density of the public 
transport network and the low frequency of the rides. It results from relatively high 
dispersion of the settlement structures. On the other hand, even if there is an 
attractive offer of the public transport, it can be not perceived by residents as 
competitive with the private car. Changing the perception of public transport and 
increase in public transport travel in less urbanized areas is possible by using 
relatively simple methods related to the provision of information, promotion and 
improvement in the service quality.  
 

The aim of the SmartMove project is to promote transport modes alternative to 
car (especially public transport, but also bikes and walking trips) in rural and 
peripheral areas. The promotion is carried out in the form of the “Active Mobility 
Consultancy” (AMC) campaign. The word ‘active’ in the term “active mobility 
consultancy” has two meanings. One of them refers to the active process of informing 
current and potential public transport users on the service. They are contacted to 
provide them with general and personalised information through different 
communication and information channels. The second meaning refers to active 
measures which are implemented in order to decrease subjective barriers e.g. 
overestimating prize and travel time whereas underestimating the supply of rural 
public transport. 
 

The AMC campaign concept is developed by the SmartMove project partners 
on the base of existing approaches in several steps:    

¶ the adaptation of the existing concept to current conditions,  

¶ the inclusion of feeder systems into the campaign,  

¶ the development and application of a common approach to monitoring and 
evaluation, 

¶ the adaptation of the AMC concept to specific requirements of the 
implementing regions.  

 
The idea is that the approach developed in the SmartMove project should be 

easy to apply by other European stakeholders such as municipalities or public 
transport operators dealing with transport systems in rural areas. 
 

Partners from eight European regions cooperate together in SmartMove project 
to implement the AMC concept on their ground. One of the project partner is the 
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Cracow University of Technology implementing the AMC campaign in a suburban 
area “Liszki District” near Krakow.  
 

The main goal of Krakow’s AMC campaign in Liszki District is to increase the 
number of trips by public transport, but also to increase passenger satisfaction with 
the service. An important issue supporting the achievement of this goal is to increase 
the number of people who plan their trips with the dynamic information on the 
Internet, since some older inhabitants are not familiar with modern information tools. 

The objectives of the AMC-campaign in Krakow area are the following: 

¶ improvement of the PT service during the AMC campaign and creation of 
the foundations for infrastructure improvement in the future, 

¶ increase the number of trips with PT use, 

¶ higher usage of an existing Internet information system for travel 
planning, 

¶ increase the number of passengers satisfied with the PT operation.  

 
 The target group of the campaign are all inhabitants of the analysed area with 

the special attention to those who work in Krakow. Some AMC events are dedicated 
to the primary and secondary school pupils since the launch of the mobility education 
at school age influences the future decisions of young road users. In addition, 
children often share the interesting content heard in school with parents, suggesting 
them solutions about transport mode choice. 
  

To reach the SmartMove goals in the Krakow region the AMC concept was 
adopted to local conditions. Particular phases of the AMC campaign were 
implemented together with several active measures such as meetings at schools, 
information material distribution for the religious communities and during the Family 
Festival.  

 
 

1.3. Content of this Deliverable 

 
The evaluation of the AMC campaign will be done as the process- and output 

evaluation. Output evaluation is related to the measurement of the direct quantitative 
effects of the campaign such as changes in the modal split or in the number of public 
transport users (additional users). On the base of this data the indirect effects of the 
campaign implementation will be calculated (e. g. the reduction of CO2 emissions) 
together with the cost-benefit and a cost-effectiveness analysis.  

 
To be able to conclude about the effects of the AMC campaign in output 

evaluation the proper variables are defined, e. g. modal split, number of people 
knowing the particular line. The comparison of the variable values coming from the 
ex-ante and ex-post evaluation research will allow to claim if the AMC campaign 
brings expected results. The sources of the information for ex-ante and ex-post 
evaluation are the questionnaire research carried out among inhabitants and a traffic 
measurement done in the analysed area. The data coming from the questionnaire 
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research can be also used by the transport authority and the public transport 
operators to define necessary improvements and to increase customer satisfaction.  

 
On the other hand important statistical figures are collected at every phase of 

the AMC implementation process. This data will enable to make a process evaluation 
– analyze the whole process, indicate the drivers and barriers as well as factors 
influencing the campaign success or failure. This data includes number and type of 
the stakeholder contacted, number of people (households) contacted, response rate,  
number of people asking for the individualised information, number and type of the 
information and gadgets ordered, number of people participating in the active 
measures, etc. 

  
This deliverable presents and evaluates key figures that had been collected 

before the AMC campaigns implementation. The profile of the implementation area 
was presented together with the important socio demographic factors. Then the 
results of the ex-ante evaluation were shown – results of the questionnaire research 
carried out among inhabitants of the area and the results of the traffic measurement.  
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2. Data collection  

2.1. Data collection – profile of implementation area 

 
The profile of the implementation area was done mainly on the base of the 

literature review. The sociodemographic figures have been retrieved from the base of 
the Statistical Office in Krakow [1], which offers most of the required data for the 
implementation area. Another source of information were the results of the 
Comprehensive Traffic Research for the Krakow Agglomeration carried out in 2013 
[2]. 
 

2.2. Data collection - situation before 

 
In the case of Krakow the situation before AMC campaign implementation was 

evaluated on the base of the results of the questionnaire research as well as results 
of the traffic measurement.  

 
According to the questionnaire research the MS-excel based data sheets have 

been prepared for all local implementation partners to be filled in for each person. 
Data are collected for each person individually, i. e. data of a person are entered 
individually in one row of the data base.  
 

The data collection is structured as follows: 

¶ General information (address and names of target persons, contact data, 
information if the person is a public transport user or not etc.)  

¶ Information concerning the questionnaire to be carried out before the 
campaign (modes used last week, knowledge about the particular line, rating 
of the performance of the particular line, suggestion for improvements etc.) 

¶ Some other useful information (in case of Krakow additional information was 
collected e. g. about the usage of the bike on regular basis, usage of the 
Internet tools for the trip planning) 

 
Figure 2-1 shows the MS-excel database which was used for questionnaire 

research for the implementation area of Krakow. 
 

The information was collected from the participants by the special staff 
conducting the survey during face-to face contact (households visiting). The obtained 
information was afterwards entered into the MS-excel input form. 
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Figure 2-1: Screenshot of the MS-excel based database used for questionnaire research in the 
implementation area of Krakow 

 
 

  
According to the traffic measurement the MS-excel based data sheets have 

been prepared for the Krakow implementation area. The data about particular types 
of measurement and for particular measurement location were collected in different 
sheets. 

The data in the particular sheet refers to: 

¶ Measurement of the traffic volumes in four specified points, 

¶ Measurement of the travel time on public transport lines in considered 
area, 

¶ Measurement of occupancies of private and public transport vehicles in 
two specified points. 

 
Measurement was carried out by the students who at first had to participate in a 

special training. Students were located in specific places (points) in the analysed 
area e.g. near to the main roads or intersections. They put the data on the paper 
sheet. Afterwards data were entered into the MS-excel input form. 

 
Figure 2-2 shows the MS-excel database which was used for the traffic 

measurement in the implementation area of Krakow. 
 
 



 
 
  

Deliverable 6.2 – Ex ante evaluation report - Area of Krakow  
8 

Figure 2-2: Screenshot of the MS-excel based database used for the traffic measurement in the 
implementation area of Krakow 

 

Godzina
M SO SD SC Bus

Bus 

MPK

Bus 

inne
R suma M SO SD SC Bus

Bus 

MPK

Bus 

inne
R suma

6:00-6:15 0 55 5 1 0 2 0 0 63 0 10 2 1 1 1 0 0 15

6:15-6:30 0 100 15 7 8 0 0 0 130 0 45 2 2 3 1 0 0 53

6:30-6:45 1 123 10 2 5 3 0 0 144 0 40 10 8 4 1 0 0 63

6:45-7:00 0 84 11 6 2 0 2 0 105 0 49 10 1 2 2 3 0 67

7:00-7:15 0 121 10 4 8 1 0 0 144 1 45 6 1 4 1 2 0 60

7:15-7:30 0 90 5 8 6 0 0 0 109 1 32 4 2 5 2 0 0 46

7:30-7:45 1 90 6 3 1 2 0 0 103 0 45 4 5 3 1 0 0 58

7:45-8:00 0 88 6 4 3 2 3 0 106 0 65 11 3 3 2 2 0 86

8:00-8:15 0 75 4 6 3 2 1 0 91 0 61 4 6 8 1 2 0 82

8:15-8:30 0 75 9 3 3 1 1 2 94 0 40 14 8 6 0 0 0 68

8:30-8:45 0 81 7 6 5 1 1 0 101 0 85 10 6 6 1 0 0 108

8:45-9:00 0 71 8 3 4 0 1 0 87 0 72 13 4 2 1 1 0 93

9:00-9:15 0 69 7 4 6 1 0 0 87 0 48 4 3 5 2 2 0 64

9:15-9:30 0 59 12 4 3 2 1 0 81 0 61 12 3 5 1 1 0 83

9:30-9:45 0 54 2 4 3 0 0 1 64 0 86 7 6 7 0 1 0 107

9:45-10:00 0 64 16 5 1 1 1 0 88 0 64 2 5 6 0 0 0 77

10:00-10:15 0 58 13 2 4 1 0 0 78 0 49 13 7 6 1 0 0 76

10:15-10:30 0 72 8 6 4 1 0 0 91 0 80 13 6 4 2 0 0 105

10:30-10:45 0 60 5 5 2 1 0 0 73 0 64 7 7 6 1 0 0 85

10:45-11:00 0 53 7 5 2 1 1 0 69 0 47 7 5 2 0 1 0 62

Kierunek 1: do Krakowa Kierunek 2: z Krakowa

Nazwisko i imiň obserwatora: Wojciech Damijan

Uwagi:

Data: 19.06.2015r.Przekr·j:1
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3. Profile of implementation area 

The Liszki District is located on the western side of the Krakow city and it 
consists of a few villages: Baczyn, Budzyń, Cholerzyn, Chrosna, Czułów, Jeziorzany, 
Kaszów, Kryspinów, Liszki, Mników, Morawica, Piekary, Rączna, Ściejowice. 
Analysed area includes also transportation corridor connecting western part of 
Krakow with the territory of the Liszki District (Road 780). The whole analysed area 
was marked with red colour in Figure 3-1. 

 

Figure 3-1: Implementation area in Krakow region [made on the base of the Google Maps]. 

 
 

 
The most important information about the implementation area together with 

main population characteristics are presented in the table 3-1. The data are based on 
the official data of the Statistical Office in Krakow [1]. 

 
Table 3 - 1: Chosen statistical data about the Liszki District, source: [1]  

Chosen data 2013 2014 

Surface [km2] 72 72 

Population 16 563 16 717 

Population/km2 230 232 

Women/ 100 men 104 104 

Population of people in an economically pre-productive age 3 479 3 472 

Population of people in an economically productive age 10 718 10 775 

Population of people beyond retirement age 2 366  

Population of people in an economically unproductive age/ 100 people in an 
economically productive age 

54,5 55,1 

Working people/ 1000 inhabitants 176 184 

Registered  unemployed people 597 457 

 
The surface of the Liszki District is 72 km2. According to the data of the 

Statistical Office in Krakow [1] the population of the analysed area in 2014 equalled 

 



 
 
  

Deliverable 6.2 – Ex ante evaluation report - Area of Krakow  
10 

16 717, so in comparison to 2013 there was an increase by 154 inhabitants. The area 
is inhabited by 8 528 women and 8 189 men.  

 
The figure 3-2 presents the distribution of the age for the Liszki District. It can be 

seen that the age of the vast majority of inhabitants is between 15 and 59. These 
people are the ones who are studying or working, mostly in Krakow, so they travel 
every day to the city, in many cases using a car. They are a perfect target group for 
the SmartMove project. 

 
Figure 3-2: Age distribution of population by gender in 2014; mężczyźni = men,  

kobiety = women, source: [1]. 

 
 

The table 2.2 presents the number of the kindergartens, primary schools and 
secondary schools in the Liszki District as well as number of pupils/students in 
particular types of educational institutions. One can observe slight increase in the 
number of pupils/students in the analyzed period. They are also considered as a 
target group for the AMC campaign as they travel to educational places every day 
and can also influence their parents’ mobility behaviours.   
 

Table 2-2: Chosen statistical data about education in Liszki District, source: [1] 

Chosen data  2010/11 2012/13 2013/14 2014/15 

Kindergartens 17 19 19 18 

Pupils in kindergartens 451 567 612 703 

Primary schools 10 10 10 10 

Pupils in primary schools 953 953 936 1001 

Secondary schools 2 2 2 2 

Students in secondary 
schools 

475 383 399 358 
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The Liszki District is a part of the Krakow Agglomeration. In 2013 the 
Comprehensive Traffic Research for the Krakow Agglomeration was carried out [2]. 
Chosen data about the transport demand for all districts being a part of the Krakow 
Agglomeration (not counting the City of Krakow) is presented in the table 3-3.  

Table 3-3: Chosen data about the transport demand for all districts being a part of the Krakow 
Agglomeration (without the City of Krakow), source: [2] 

Transport 
demand 

Modal split 
 

Car  36,2 [%] 

Public transport  23,8 [%] 

Cycling  3,0 [%] 

Walking 34,3 [%] 

Others (including P&R) 2,7 [%] 

Trip rate Number of trips per 24 hours and person 1.66 [trips/24 hours] 

 
According to the results of the Comprehensive Traffic Research for the Krakow 

Agglomeration 2013 the share of the households without a car (for all districts being a 
part of the Krakow Agglomeration, but without the City of Krakow) is 30,8% [2].  
69,2% of households own at least one car. Taking into account data presented in the 
table 3-3, one can observe that inhabitants most often use a car in their trips. This 
share is almost the same as for walking trips. Only around 24% of them use public 
transport. The average number of trips made by a person per 24 hours is 1.66. 

As this data were presented for all districts being a part of the Krakow 
Agglomeration (without the City of Krakow) some local differences can be observed, 
e.g. resulted from better or worse accessibility to the public transport service.  

 

This paragraph presents some data about public transport in the analysed area.  

10 bus lines (no. 100, 109, 209, 229, 239, 249, 259, 269, 352, 605) exist in the 
analysed area, including one night line – 605. Lines number 100 and 109 are urban 
lines, whereas the rest of the lines are suburban lines.  All above mentioned lines 
(except line number 352) stop on the “Salwator” bus terminus which is a starting point 
of the analysed transportation corridor. The buses operating on these lines (except 
lines number 100 and 352) go to the western part of Krakow (to the edge of Krakow, 
serving the same its western suburban area). The line number 352 is a fast suburban 
line starts its route in the city area, at Przyjaźni St. and ends in the Kryspinów village. 
Line number 100 is a line which serves recreational areas of Krakow with the 
terminus on Kościuszko Mound. The figure 3-3 presents simplified diagram with 
routes of all lines. 

“Salwator” tram terminus is located next to bus terminus. All tram lines which 
start at the “Salwator” tram terminus go the city centre of Krakow. The “Salwator” is 
an interchange, on which the commuters from suburban areas can change the bus 
into the tram in order to reach the city centre of Krakow. Thus bus lines described 
above constitute a feeder system for the tram lines. Increase in bus transport usage 
will result in increase in number of passengers at tram lines connecting western 
Krakow areas with the city centre.  
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Figure 3-3: Simplified diagram of the analysed bus line routes. 

 
 
 
 

As the end of the routes of some lines is located very close to the city border 
and they are not suburban lines the most important lines (and the same the lines that 
can be used the most often by the inhabitants of the implementation area) are: 209, 
229, 239, 249, 259, 269. Inhabitants were asked about these lines in the 
questionnaire research. Detailed information about these bus lines operation is 
shown in the table 3-4. 
 

Table 3-4: Number of vehicle trips for the analyzed lines, source [4] 

Line 
number 

Direction served 
from “Salwator” 

terminus 

Number of vehicle  trips per 
hour in weekdays 

Number of all vehicle 
trips per day 

Peak hour Off-peakhour Weekdays 
Saturdays, 
Sundays 

209 Morawica 1  0 –1 15 11 

229 Kamień 2 1 27 11 

239 Jeziorzany 2 1 25 14 

249 Czernichów 2 1 27 14 

259 Czernichów 1  0 –1 12 7 

269 Czułówek 
Kapliczka 

2 1 25 13 

 
In the weekdays the average frequency of the bus lines is 1-2 per hour in peak 

hours and once per hour in off-peak period (table 3-4). The greatest number of 
vehicle trips per day in weekdays is carried out on the lines number 229 and 249 (27 
vehicle trips per day in the weekday). The greatest number of vehicle trips per day on 
Saturdays and Sundays is done on lines number 239 and 249 (14 vehicle trips). The 
greatest number of stops is served by lines number 249 (22 stops) and 259 (20 
stops).  
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Vehicle fleet operating on the above mentioned bus lines consists of standard 
buses (12-metre-long). All buses are low – floor vehicles and have got standard 
equipment as well as information about passenger rights, tariffs, bus routes, etc.  

There are around 98 stops in the analyzed corridor (97 bus stops and 1 tram 
stop at „Salwator” tram terminus) [3].   

Only 38% of analyzed stops are roofed and more than half of the stops do not 
have shelters, which is a reason for lack of comfort for passengers waiting for the 
vehicle during bad weather conditions and may discourage them to travel by public 
transport modes. 67% of stops are well lit which has a significant impact on 
passengers’ safety and security. In majority it is a street lighting. 81% of bus stops 
are equipped with a pavement, but very often it is a narrow pavement with uneven 
surface. In many cases the pavement is only located in a stop area without 
connection with the rest of the street, thus there is no possibility of safely reaching out 
to it. Only 47% of stops have a bay bus, which causes the temporary traffic 
congestion on the more busy streets and decrease in safety of passengers and 
vehicles. The portion of stops with seats is quite low (only 39% of stops have seats). 
98% of bus stops are equipped with information for passengers, mostly time tables 
and maps with line routes (maps are available only in case of 8% of stops). In the 
analyzed corridor only one stop is equipped with real-time information. Ticket 
machines are available only at 3% of bus stops. Moreover, not all bus stops are kept 
in good condition – some of them are obscured by trees and time tables are barely 
visible.  

It is worth to mention that public transport passengers who use “Salwator” 
terminus have a possibility of change the bus into the bike (one of the stations of 
bicycle rental system in Krakow is located at the terminus; it is equipped with 10 
bikes). The average trip length of public transport users from the implementation area 
to Krakow is 13,4[km]. 
 

This paragraph presents the most important data related to car transport in the 
analysed area. The data is presented in the table 3-5. 
 

Table 3-5: Profile of the implementation area (private car) 

Category Variable  [Unit] 

Private car  

car ownership rate (source: own surveys) 
344  [cars/1,000 
inhabitants] 

average trip length from implementatioin 
area to Krakow (source: own surveys) 

13,4 [km] 

Average fuel consumption per car   5.9 [l/km] 

Average CO2 emission per car 0.14 [g/km] 

Average trip duration (source: own 
surveys) 

26 [min] 

 
The car ownership rate of the implementation area equals 344 cars per 1000 

inhabitants. Within the implementation area, the average trip length is 7.6 [km], but 
on the route from this area to Krakow – it is 13.4 km. The average trip duration in 
case of car trips of the implementation area is 26 minutes per trip.  
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4. The situation before the implementation 

In the case of Krakow the situation before AMC campaign implementation was 
evaluated on the base of the results of the questionnaire research as well as results 
of the traffic measurement.  

 

4.1. The results of the questionnaire research  

In the case of Krakow all contacted people, reached in the phase of face-to face 
contact during the households visiting, are participants of the campaign since they all 
got a general information about public transport serving the implementation area.  

 
Around 4000 households exist in the analysed area. Staff who carried out the 

survey knocked to 1920 doors but the final research result was 508 survey. It means 
that the effectiveness was 25%. There was a difficulty in achieving higher number of 
the interviews because of the refusals to participate in the survey and significant 
number of inaccessible or permanently unoccupied households (some houses in 
Kryspinów village are used only during the summer time). In every household one 
person has been interviewed. Taking into account the total number of households in 
the area – 13% of them have been interviewed. This is quite high result as for that 
kind of studies. What is very important 397 people asked for the personalised 
information.   

The population covered by the survey were residents of the Liszki District, 
residing mainly in 4 villages: Liszki (187 surveys), Piekary (128 surveys) Kaszów (106 
surveys) and Kryspinów (75 surveys). A small part of the research was carried out 
also in households situated in following villages: Cholerzyn (8 surveys), Rączna (1 
survey) Budzyn (1 survey). 

 
Variables collected from participants are the core elements of evaluation of the 

campaign. The following information was collected to enable an impact analysis after 
the campaign has been carried out. To document a change in the participant’s 
mobility pattern, their use of different modes of travel have been documented before 
the campaign takes place. Furthermore the participants have been asked to name 
their reasons for using or not using the available public transport services in the 
implementation area. The participants were also asked to list possible improvements 
of the bus line services. 

 

4.1.1. Households and their structure 

 
Surveyed households are characterized by a relatively high average number of 

the household members (table 4-1). The average household consists of 4.1 people. 
At least one student of the primary or secondary school lives in almost half of the 
households (44%). For 14% of the households there is a student of the university 
among the family members (table 4-2).  
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Table 4-1: The number of the household members. 
Number 

of members 
Share of 

households 

1 5.9% 

2 14.0% 

3 21.6% 

4 22.3% 

5 16.8% 

6 9.9% 

7 5.9% 

8 1.4% 

9 1.6% 

10 0.4% 

11 0.2% 

Total 100.0% 

 
Table 4-2: Household structure 

Question Answer Share of households 

Are there any students of 
the primary or secondary 

schools in the 
households? 

 

No 55.9% 

Yes 44.1% 

Total 100.0% 

Are there any students of 
the university in the 

households? 
 

No 84.8% 

Yes 15.2% 

Total 100.0% 

 

As it is clear from the respondents’ declarations (figure 4-1). the vast majority of 
the households has an access to a car (82%). Almost every third household (29%) 
has two cars and 13% admit to have three cars or more. 
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Figure 4-1: The number of cars in the households. 

 
 

People of age 31-60 dominate among respondents (figure 4-2). 67% of the 
study sample are women. what probably has to do with the lower availability men in 
homes at the time when the survey has been carried out. The second reason is that 
women more often were willing to participate the survey. 

 
Figure 4-2: Respondents’ age and gender. 

 
 

4.1.2. Modal split and the trip rate 

The surveyed group of residents travel by a car or public transport – 48% car 
users (40% as drivers, 8% as passengers) and 47% public transport users. Only 4% 
travel by bike (figure 4-3).  

Public transport is used during the whole day with a clear afternoon peak 
(around 2 p.m.). when people are coming back from work. and with a smaller morning 
peak – very early (4 a.m.). In the case of the car use the morning volume of traffic 
occurs between 6 and 7 a.m. The next increase is observed around 10 a.m.. when 
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the number of car trips reaches the same level as for the morning peak. Return car 
trips are distributed evenly between 3 and 5 p.m. 28% of the respondents use a bike 
regularly. 

Figure 4-3: Modal split in the implementation area. 

 
 
 

The respondents make on average 2.37 trip per 24 hours (table 4-3). A car is 
the most commonly used means of transport in the Liszki District: drivers use it on 
average more than 2 days a week. and passengers at least one day a week (figure 4-
4). Residents use the suburban bus (public transport) almost 2 days a week. while 
the minibuses (private transport) are used an average of one day a week.  

 
Table 4-3: Trip rate 

Population 
Average trip 

rate 

Gender 
Woman 2.4 

Man 2.3 

Age 

<18 2.2 

18-30 2.5 

31-60 2.5 

> 60 2.0 

Total . 2.4 
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Figure 4-4: Number of days in the last week when particular transport mode was used. 

 
 

 

4.1.3. The recognition and the usage of bus lines 

The most recognizable public transport line is the line 249 (figure 4-5). It is 
known by almost 2/3 of the Liszki District residents (65%). Approximately half the 
people are familiar with the lines: 239 (48%). 229 (45%) and 259 (40%). Definitely the 
least people know the lines 269 (27%) and 209 (23%). Every 10 resident of the area 
does not know any of these public transport lines.  

 
Figure 4-5: The share of people who know particular line. 

 

 
 

There is a visible group among the inhabitants which use public transport more 
than once a week (figure 4-6). This frequency was indicated by 40% of the 
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respondents. At the same time half of the population never uses the public transport. 
or does it at least once a month. 

 
Figure 4-6: The usage of at least one of the bus lines. 

 

4.1.4. The reasons of usage and not usage of bus lines. 
assessment of the bus service 

The main reason for not use public transport is a comfort and speed (figure 4-7). 
In the opinion of residents who do not use public transport car is still much faster and 
more comfortable than a bus. At the same time nothing could encourage the half of 
the people not using the public transport to change this decision. Those residents 
who would be willing to change their habits could be convinced with the increase in 
the frequency of the bus operation. the reduction in the ticket prices and introduction 
of the Park&Ride facilities (figure 4-8). 
 

Figure 4-7: The reasons for not usage of the public transport.  
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Figure 4-8: The factors that could encourage public transport usage (the opinion of people not 

using it currently).   

 
The main reason for the use of public transport in the Liszki District is no access 

to the car (figure 4-9). It is declared by the half of the people using public transport. It 
is a clear signal that some activities have to be taken to prevent the car purchase 
such as informational and educational activities raising the travel awareness and 
activities to improve the bus service as well as investments to improve the public 
transport  infrastructure.  

Other important reasons include bus stop proximity. access to the direct 
connections and ability to save a money – both because of the cheap periodic tickets 
and due to the fee for the parking in the city center.  
 

Figure 4-9: The reasons of public transport use.  
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At the same time frequency of service has to be definitely improved – this is an 
opinion of the 78% of the residents using public transport (figure 4-10). Passengers 
should also have more seats on their disposal (57%). Other elements indicated as 
requiring improvement are: higher number of direct connections (40%) and longer 
public transport operation in the evening time (32%). 

Figure 4-10: The ways to improve public transport service (the opinion of people using it 
currently).

 
 

Residents highly appreciate the quality of the bus lines they use (figure 4-11; 
scale rating: from 1 to 10. where 1= very bad and 10 = very good). The most 
important advantages of the public transport in the area include a high security level 
and distance to the nearest bus stops. They also highly rate the level of passenger 
information. punctuality and regularity On the other hand factors that have to be 
definitely improved are travel comfort and also low evaluated – the frequency of bus 
operation.  

 
Figure 4-11: The assessment of the public transport service. 
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4.1.5. Other information about respondents  

The figure 4-12 presents the types of the tickets that are used by the 
respondents. Residents of the Liszki District the most often use single tickets and 
monthly tickets.  

 

Figure 4-12: Type of ticket used by respondents. 

 
 

Respondents were asked if they use any Internet tools for the trip planning (on 
the computer. table. phone). 46% of the use it and 54% - not. 
 

4.1.6. The need of individual information 

 

At the same time when questionnaire research was carried out the respondents 
had a chance to order individualized information and some thank-you presents. Total 
number of the people who ordered these materials was 397. The figure 4-13 presents 
information about the type of ordered materials.  

Respondents the most often ordered USB sticks (which was quite predictable 
since it is a nice gadget). but also maps of the surrounding area with the bus stops 
location and personalized timetable. which means that this kind of information are 
missing or people like to have their own personalized map and timetable. Another 
interesting fact is that also quite high number of people ordered torches – it is good to 
have it coming back from the bus stop to the home in in the evening. 
 

 
Figure 4-13: Information materials and thank-you presents ordered by respondents.  
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4.2. The results of the traffic measurement  

Will be done…  
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5. Summary and conclusion 

The ex-ante evaluation presents the data collected before the implementation of 
the AMC-campaign. This includes figures describing the implementation area. the 
participants’ mobility behaviour and their perception of the public transport services.  
 

In total 508 people were reached which means that about 13% households in 
the area were interviewed.  

50% of respondents don’t use public transport and only 16% of them use it 5 
times in a week. Mainly this is because car is still much faster and more convenient 
than a bus. Factors that could encourage drivers to use PT are: higher frequency. 
cheaper tickets. more direct connections or Park&Ride facilities.  

The very important fact is that around 400 people asked for the individual 
information. Maybe the provision of the information will increase their knowledge on 
the exiting public transport system and encourage to change transport mode towards 
public transport or bike. 

 
Based on these findings the impact of the AMC-campaign will be assessed at a 

later stage of the SmartMove project. Furthermore the profile of the implementation 
area can be used as a frame of reference to allow comparability across the different 
implementation areas of the SmartMove project and analyse possible relations 
between these framework conditions and the campaign itself. 
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